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Legal Notice:
COPYRIGHT:

Copyright 2013 Hitman Advertising, all rights reserved.

LIMITS OF LIABILITY / DISCLAIMER OF WARRANTY:

This report is NOT legal or accounting advice. You need to do your own 
due‐diligence to determine if the information in this report is right for YOUR 
business. No earnings claims are being made anywhere in this report or in 
the marketing of this report. The publisher of this report is not liable for any 
damages or losses associated with the content in this report.

The prices listed here are as accurate as possible, however, there could be 
errors or changes in prices.

You are responsible for your own advertising in your business.  

http://www.HitmanAdvertising.com/coaching
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Start Here:
There is A LOT of bad information about mailing.  And much of it is due 
to lack of information.  So I wrote this report to help you in your cleaning 
business!

PRINT THIS REPORT OUT RIGHT NOW!

Get Easy, Turn-Key Client Newsletter and Postcard Mailing:

• You get graphic design done for you once each month.   We put in your 
logo and company contact info on one of the templates.  

• You get the best, quality printing at the lowest prices you can get 
anywhere.  Prices as low as 3 cents per postcard. Members are saving $50, 
$100, and some over $300 per month. 

• Postcards and newsletters labelled and mailed for you!  We also get you 
discounted postage for as little as 25 per piece.  Plus, we help you facilitate 
the whole mailing campaign.

I’m here to help you build your cleaning business.  

To get turn‐key newsletters and mailers for cleaners go to... 

www.Hitmanadvertising.com/coaching

Now see the next page to see how to cut your costs...

http://www.HitmanAdvertising.com/coaching
http://www.Hitmanadvertising.com/coaching


Copyright 2013 by Hitman Advertising    www.HitmanAdvertising.com/coaching                       Page 4              

Here’s a Typical Mailing Plan:

You can start this plan now!  In your mailer, make sure you include benefits 
of your company and make them an irresistible offer.   

Start the program on a Monday.  I’ve found mailing on a Monday is best 
because the mailer will arrive Tuesday‐Thursday in most cases.

Day 1: Send a newsletter or postcard/newsletter to your ENTIRE client list.

Day 8:  Send an Every Door Direct Mail large postcard to a neighborhood you 
really want to do business with.

Day 15:  Send a follow‐up Every Door Direct Mail postcard to the same 
neighborhood.

Day 22:  Send a final follow‐up Every Door Direct Mail postcard to the same 
neighborhood.

The following month:

Day 1: Send a large postcard to your ENTIRE client list.

Day 8:  Send an Every Door Direct Mail large postcard to a new 
neighborhood you really want to do business with.

Day 15:  Send a follow‐up Every Door Direct Mail postcard to the same 
neighborhood.

Day 22:  Send a final follow‐up Every Door Direct Mail postcard to the same 
neighborhood.

Then, start the whole process all over again the next month!

http://www.HitmanAdvertising.com/coaching
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Few Mailing Tips...

• ALWAYS mail to your current clients first.  Most marketing experts agree 
that your best marketing is first spent on your current clients.  Mail to them 
every month or at least every other month. 

• After mailing to a neighborhood three weeks in a row, don’t mail to them 
for a few months.  Then begin the whole three week process all over again. 

• Test your local post office to see when your mail gets delivered.  You 
ideally want your prospects to receive your mailer Tuesday‐Thursday. 

• Always include a special offer.  But refrain from using XX% off in the offer 
as these are too common.  

Mailing educational newsletters and postcards to current clients will get you 
more frequent cleaning from clients, more referrals, and help you keep better 

clients who are educated about your services.

http://www.HitmanAdvertising.com/coaching
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3 Primary Ways to Send Mailers:
• First Class- The standard, conventional way to mail.  It’s great for small 
mailings of less than 200. 

• Bulk Mail- Best for mailing to your client list and mailings when you have 
a database of names and addresses of intended recipients. 

• Every Door Direct Mail or Saturation Mailing- Great for canvassing entire 
neighborhoods.  This is the cheapest option for mailing postcards.

http://www.HitmanAdvertising.com/coaching
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The wrong choice could mean spending a lot of extra money.  Plus, it can 
mean extra time in preparing the mailing.  If you’re mailing postcards, you 
need to know which to use and when.  Let’s explore the ins and outs of each.  
Keep in mind, the postage prices given here could vary, so check with your 
local post office.

First Class
Obviously this is the easiest choice.  But you’ll have to pay more for the 
convenience, as this is the most expensive option.  Another plus is that 
first class can sometimes get delivered quicker than the other options.  As 
well, direct mail professionals claim that live, first class stamps get a better 
response because the mailing isn’t instantly regarded as junk mail.  However, 
with a postcard campaign, the reader instantly sees the mailing is from a 
business. So there may not be any first class stamp advantage when mailing 
a postcard.

If you’re mailing small, 4” x 6” postcards, you’ll fall under the first class 
postcard rate, which is currently 33 cents in the United States.  Larger 
postcards, like 5.5” x 8.5”, will require the letter rate of 46 cents.  And very 
large postcards, such as an 8.5” x 11”, will require the flat rate which is 
currently 92 cents per piece.

Tri‐folded 8.5” x 11” newsletters also fall under the first class 46 cent stamp 
category.

http://www.HitmanAdvertising.com/coaching
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Bulk Mail
The postage is significantly less than first class mailing.  On some types of 
bulk mailings, you’ll need to sort the postcards by zip code before you take 
them to the post office.  This can be accomplished by sorting your address 
labels in order of zip code.   Additionally, a yearly permit fee of around $200 
is required.  The fee for the permit will pay for itself if you mail more than 
1,000 postcards each year.  To send a bulk mailing, you’ll need to send at 
least 200 pieces at a time.

When mailing an 8.5” x 11” tri‐folded newsletter, 4” x 6” postcard, or the 
larger 5.5” x 8.5” postcard, the bulk mail rate is 24 cents.  However, a huge 
8.5” x 11” postcard is considered a flat, which makes the cost 36 per piece.

http://www.HitmanAdvertising.com/coaching
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Every Door Direct Mail or 
Saturation Mailing

Every Door Direct Mail (EDDM) was created so small businesses could do 
saturation mailing without buying a bulk mail permit.  Generally, EDDM is 
designed to send larger postcards of a specific size to an entire mail route. 
Your postcard must be taller than 6.125” or longer than 11.5” and smaller 
than 12” x 15”.  The smallest EDDM postcard size is generally 6.25” x 8.5” 
and the largest 12” x 15”.  Also, the postcard must be at least .0007” thick, 
which disqualifies paper‐thin flyers.  A huge plus with EDDM is that you don’t 
need a mailing list.  You simply choose which mail routes you want to canvas.  
To send an EDDM mailing, you’ll need to mail to an entire mail route, which 
is usually at least 300 homes.  

http://www.HitmanAdvertising.com/coaching
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The postage price per piece for EDDM can range from 14.5 to 16 cents.  But 
keep in mind, the postcard must be within the sizes I gave above to get that 
special rate.  Postcards smaller or larger, such as a 5.5” x 8.5”, will get the 
saturation rate of 20 cents per postcard.  Additionally, to do a saturation 
mailing outside of the EDDM size parameters, you will need a bulk mail 
permit.

Tips on Mailing to Clients
Typically, I recommend sending your entire client list a postcard or 
newsletter each month.  Most often, a 5.5” x 8.5” postcard is ideal because 
it’s large enough to include an article on one side to make it appear like a 
newsletter/postcard.  Sending these to your clients can cost about 24 cents 
per piece for postage and as little as 4 cents per piece for full color, glossy 
printing.  So for only 28 cents, you can keep in touch with your clients.

On occasion, or as you see fit, replace the client postcard with a tri‐folded 
newsletter.  This helps to keep things lively.

When using bulk mail, it’s advised to place “Or Current Resident” under the 
intended recipient’s name.  Otherwise, the mail has a strong chance of not 
getting delivered.  When you place “Or Current Resident” on the postcard, 
your mailing will get delivered to whoever is currently living at that address.  
Once per year, I recommend you purge your database by sending a 4” x 
6” postcard via first class mail.  The postage should only cost 33 cents per 
postcard.  When mailing first class, don’t use “Or Current Resident.”  This 
way, you’ll get bad addresses returned to you at no extra cost and you can 
clean up your database.

Stamps don’t need to be used if you are using bulk mail or EDDM.  The 
insignia can be printed directly on your postcards.  This alleviates the need 
for a stamp and saves labor.  Additionally, you’ll probably want to print your 
return address at the top of the postcard.

http://www.HitmanAdvertising.com/coaching
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Send newsletters like this to your current clients or neighborhoods that 
you’ve already been repeatedly marketing to.  In Hitman’s Coaching Club, we 
can design this with your company logo and contact info.  And then, print 
and mail this to your clients for as LITTLE AS 39 CENTS PER HOME.

Send oversized postcards like this to your current clients or neighborhoods 
that you’ve already been repeatedly marketing to.  In Hitman’s Coaching 
Club, we can design this with your company logo and contact info.  And then, 
print and mail this to your clients for as LITTLE AS 30 CENTS PER HOME.

http://www.HitmanAdvertising.com/coaching
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Want help creating and mailing?

Get ready-made proven newsletters and postcards, 
have us do the graphic design and printing for you.

In my Advertising Coaching Club, I’ll be giving you ready‐to‐use examples of 
each strategy and training on exactly how to get each one of these tactics 
working for you.  

Get Easy, Turn-Key Client Newsletter and Postcard Mailing:

• You get graphic design done for you once each month.   We put in your 
logo and company contact info on one of the templates.  

• You get the best, quality printing at the lowest prices you can get 
anywhere.  Prices as low as 3 cents per postcard. Members are saving $50, 
$100, and some over $300 per month off their printing bill. 

• Postcards and newsletters labelled and mailed for you!  We also get you 
discounted postage for as little as 25 per piece.  Plus, we help you facilitate 
the whole mailing campaign.

I’m here to help you build your cleaning business.  

To get turn‐key newsletters and mailers for cleaners go to... 

www.Hitmanadvertising.com/coaching  

Start saving money on your marketing and getting more business now!

http://www.HitmanAdvertising.com/coaching
http://www.Hitmanadvertising.com/coaching

