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Legal Notice:
COPYRIGHT:

Copyright 2012 Hitman Advertising, all rights reserved.

LIMITS OF LIABILITY / DISCLAIMER OF WARRANTY:

This report is NOT legal or accounting advice. You need to do your own 
due‐diligence to determine if the information in this report is right for YOUR 
business. No earnings claims are being made anywhere in this report or in 
the marketing of this report. The publisher of this report is not liable for any 
damages or losses associated with the content in this report.

You are responsible for your own advertising in your business.  

http://www.HitmanAdvertising.com
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Introduction:

As of this writing, Google is one of the top ways more cleaning companies 
are getting their BIGGEST advertising returns.

In fact, many cleaning companies are getting jobs for FREE solely from doing 
the information I describe here in this report.

If you have a local cleaning business, doing what is in this report should be 
your #1 priority.  

DO THIS RIGHT NOW!

I’ve broken this report down VERY basically.  But If you don’t understand 
how to do what’s in this report DO NOT ignore this.  The buck stops here and 
this is something you MUST do to succeed in the 2010s.

I originally wrote this as an article for ICS magazine.  But here it’s enhanced 
quite a bit to further clarify exactly what you should do.

And after your Google Places is up and in order, my next suggestion is to 
thoroughly check your site and make sure it has something salesworthy to 
inspire your web lurker to call or email you.

For training on how to get your website to show up on top of Google Organic 
see www.Hitmanadvertising.com/top10.html

For website design see www.Hitmanadvertising.com/internet

For SEO done completely for you see www.Hitmanadvertising.com/SEO

http://www.HitmanAdvertising.com
http://www.Hitmanadvertising.com/top10.html
http://www.Hitmanadvertising.com/internet
http://www.Hitmanadvertising.com/SEO
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A Google Places Listing 
in Five Easy Steps 

The Internet searches have changed recently.  But you can easily capitalize 
on this change if you act fast.  

What I’ll do here is walk you, step-by-step, through signing up for a FREE 
listing on Google Places.  Then I’ll show you how to tweak your listing for the 
best chance of showing up on top.  

This is the easiest and fastest way to get listed on Google.  It’s a must that 
every cleaning company does this.  You don’t even need a website to get 
listed here, just the information in this article will do.  And if you’re already 
listed, I’ll show you a few things that can improve your list ranking.

What is Google Places?  Google Places and the regular Google “Organic” 
search are two separate listings.  A Google Places listing is identified with a 
red balloon-like icon with a letter inside from A to G.  To the right of the red 
balloon icon is the company name, and further to the right are the words 
“Places Page.”  

Clicking on the link that says “Places Page” will lead you to…you guessed it…
the Google Places page for that company.

How do you find your Google Places listing?  Go to www.Google.com and 
enter the name of your service followed by your city name in the search 
bar.  For example, if you are a carpet cleaning company located in Miami, 

http://www.HitmanAdvertising.com
http://www.Google.com
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Florida, enter “Carpet Cleaning Miami.”  You’ll see listings from companies all 
over your area.  You also may want to enter your keywords, city name, and 
company name.  For example, “Carpet Cleaning Miami Stanley Steemer.”  If 
your listing doesn’t show up on the first page, click the link that says, “More 
results near Yourcity, State.”  This will lead you to the page with all the 
Google Places pages.  

Another way to find your Google Places listing is to click the link in the top 
left corner under “Everything” then click the link that says “Places.”  There 
you’ll see the Google Places results.

You can also log into your Google account and access your profile from there 
if you’ve already created one in the past.  If you have or have NOT created 
one, you’ll still want to follow the tips in this report on the following pages.

Understand This First...

You can only get listed in Google Places in the city where you have a physical 
mailing address.  If you service a city outside of where your business is 
located, you will need to get a mailing address within that city.  But BEFORE 
you do this, watch the video I created on “Getting a mailing address.”  If you 
are unclear about this, ASK ON ONE OF OUR WEBINARS.  This is a crucial part 
of your Google ranking.

See my recent blog posts with an update on “What Google is Doing 
Now” for tips on general search engine ranking.  The link is http://www.
advertisingblogg.com/what-google-is-doing-now-in-cleaning-website-
ranking/

But for the city where you are physically located, Google Places isn’t too 
difficult.  I’ll walk you through the set up process.

http://www.HitmanAdvertising.com
http://www
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The New Google Search...

Now here’s what’s happening in the Google search:  Google recently 
integrated their local searches like “carpet cleaning” and “water damage” 
with Google Places (formerly called Local Business Results).  
See how the “Organic” Listings are mingled in with some of the Google 
Places listings on the last page?  The organic listings are the listings without 
the red letter balloon.

Now you can find Google Places listings mingling in with the actual Google 
search.  In some cities, the top listing in Google could be the Google 
Places listing.  In other cities, the top listing could be a listing in the Google 
“Organic” search.  This greatly increases the importance of using Google 
Places because now you can get listed in the city where you have an address.  

If all this confuses you, don’t worry.  All you need to know is you simply must 
claim your Google listing and make sure it’s set up right.  This is one of the 
most important things you can do for your business in the year 2012.  It’s 
simple and FREE, so you may as well get listed.

http://www.HitmanAdvertising.com
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Here are the EXACT steps.

Step #1:  First, see if your business is registered on Google Places.  Go 
to Google and search your company name and city name.  For example, 
Google “Premium Carpet Care Pensacola.”  Or you may need to type in your 
keywords and city name like “carpet cleaning nashville.”  On the left sidebar 
menu, there’s a button that says, “More.”  If you click it, a drop down menu 
occurs and you can click “Places” to get results for only Google Places.  

Then you’ll want to click the 
red ballon-like Google Places 
Icon to go to your Places page.  
If it says, “Owner Verfied” in 
the top right section, you’re 
already verified.  If it says, “Edit 
this place- Business Owner?” 
you are NOT verfied and you 
should verify right now!  

http://www.HitmanAdvertising.com
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Step #2:  Click on the “Edit this Place- Business Owner?” link in the Places 
page and you’ll instantly be taken to an area to sign in with your Google 
Account.  If you don’t have a Google account, simply click the create an 
account.  It’s free.  From there you’ll be given an option to create your 
Google account.  If your Places profile says you are “Owner Verified” you 
can click that link and then sign into your account.  On occasion though, 
you’ll need to sign in at www.Google.com first and then go to www.Google.
com/local/add/businessCenter to see your Google Places listing.  If you 
don’t have a 
listing for your 
business, you 
will be given 
the option to 
create your 
listing.  Just 
click the link 
that says, “Add 
business” or 
“Add another 
business.”   CAUTION:  DO NOT ADD MORE THAN ONE BUSINESS ADDRESS 
AT THIS TIME (more on this later).  You’ll be asked for your business phone 
number.  If your phone number currently exists in Google’s system, your 
number will be found and you’ll be able to verify your listing.  If you don’t 
currently have your company phone number in Google’s system, you’ll be 
able to add your company information at this time.

Step #3:  Fill in all your information.  Don’t leave anything out.  If at all 
possible, provide pictures and videos in the sections toward the bottom.  
One of the most important things to fill out is the “Description” section.  
Here you’ll want to add your keywords and your city name.  For example, if 
you’re a carpet cleaning company that services Atlanta, you’ll want to say 
something like, “Carpet cleaning serving the entire Atlanta and surrounding 

http://www.HitmanAdvertising.com
http://www.Google.com
http://www.Google
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areas by XYC Cleaning Company.”  This tells Google and your prospective 
clients who you are and where you service.  However, do NOT add more 

http://www.HitmanAdvertising.com
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than a few of your keywords.  Adding lots of keywords will NOT help you, 
it will hurt your ranking.  List your areas served by the cities or the general 
region you service.

Step #4:  Verify your listing.  Google may instantly call your business phone 
number.  You’ll be given a code to enter over the phone.  However, on many 
occasions lately, Google will mail you a postcard through the mail.  The 
postcard process can take a week or two.  Once you get the code, log back in  
to your Google account and enter the code.  You may need to go back to this 
specific link at www.Google.com/local/add/businessCenter

http://www.HitmanAdvertising.com
http://www.Google.com/local/add/businessCenter
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Step #5:  Get reviews.  This is a VERY important factor Google considers in 
how high you are ranked in Google Places.  I recommend you get legitimate 
reviews from clients.  Google has a way of knowing whether or not your 
reviews are real, so I recommend against making up your own reviews.  You 
could ask clients to give you a Google review after you have finished the 
cleaning job.  As well, you could put a link on your website to your Google 
Places page where your client can create a review for your company.  More 
reviews create legitimacy in the eyes of Google and for your prospects.  And 
often, the company with the most reviews ranks toward the top.

WARNING:  This goes without saying, but do NOT create false reviews.  
Google knows your IP address location and you will eventually get in hot 
water with them.

Reviews help boost your credibility with Google.  Plus, you can use them for 
testimonails.

http://www.HitmanAdvertising.com
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Be careful with your listings...

CAUTION:  If you have multiple listings in Google Places, consider removing 
any listings that have a false address.  And narrow your Places listings down 
to only one profile in the city you are physically located.  Google is really 
cracking down on companies who have false listings.  Some companies have 
had all their listings banned.  I highly recommend you avoid using a P.O. Box, 
UPS store address, your local Applebee’s address, etc.  Google knows when 
an address isn’t really yours. 

That’s all there is to setting your Places page up.  Believe it or not, at 
recent seminars, I’ve had a few cleaners tell me they were paying an “SEO” 
company a $1,000 set up charge and then $100-$300 per month to get listed 
in Google Places.   

But now you know how to  set yours up for FREE.  You don’t need to pay 
an SEO company to list you on Google Places.   Dedicate a short 30-minute 
time slot and get this done as soon as possible.  It’s time well spent with a 
potential huge return.

And then, there’s optimizing your profile so Google recognizes your company 
as the authority in the city.  We’ll save this for another report.

http://www.HitmanAdvertising.com
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IMPORTANT:  NEW CHANGE IN PLACES

Make sure you check the appopriate setting under “Service Areas and 
Location Settings.”  

http://www.HitmanAdvertising.com
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Check Yes or No based on whether or not you servc clients at their location.  
If you operate out of your home, check “Do NOT show my business address 
on maps listing.”  Some companies have been penalized for not checking this 
when they operate out of their home.

http://www.HitmanAdvertising.com
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Add Directories and Citation Links

The last step AFTER you Places page is set up is to add directories.  Simple go 
to several directory sites like the ones below and add your business.  Make 
SURE all the information is exactly the same on all the profiles.

Here’s a list to start with:

http://www.citysearch.com
http://www.expressupdateusa.com 
http://www.supermedia.com
http://www.insiderpages.com
https://advertise.local.com
http://www.hotfrog.com
http://local.botw.org  
http://www.merchantcircle.com
https://register.kudzu.com
https://company.angieslist.com
http://www.judysbook.com/merchant 
http://www.zidster.com
http://www.magicyellow.com
http://www.dexknows.com
http://www.yellowbot.com
http://www.shopcity.com 
http://citysquares.com
https://foursquare.com
http://www.ibegin.com
http://www.brownbook.net

Note:  You don’t need to pay for any of the upgrades.  Just the basic listing 
will be okay at first.
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